About Us
The EdCan Network is the
independent national
organization with over 75,000
members working tirelessly to
ensure that all students
discover their place, purpose,
and path.

About our
Conference
Attendees will join ministry
and faculty of education
representatives, Directors of
Education/CEOs, and other
K-12 leaders from across
Canada for this EXCLUSIVE
professional learning session.

CURRENT SPONSORS:

An opportunity to sponsor school
districts that are investing in creating a
Make It Yours healthy workplace in
support of educators’ well-being,
which is not only beneficial for
increasing staff retention rates and
getting the best out of highly
engaged employees – it’s also
beneficial for heightening student
outcomes.

Conference
Sponsorship
Your Opportunity

The Case
for Investing in
K-12 Staff
Well-Being

NOVEMBER 21, 2019
(EVENING) $7,500
Sponsor the elegant reception dinner
(Cluny Bistro, Distillery District Toronto)
that kicks off the conference experience
with a celebration.
Borden Ladner Gervais
Conference Room
Bay Adelaide Centre, East Tower
22 Adelaide Street West, Suite 3400
Toronto, Canada

Have the opportunity to invite key clients,
make brief remarks, and introduce the
entertainment (free admission to the
Christmas Market).

NOVEMBER 22, 2019
(ONE DAY) $10,000

Key Offerings
Connecting – custom email and digital
ad; website presence/link.

Contact
Karl Wieler, Development Manager
EdCan Network
416.591.6300 ext. 237
kwieler@edcan.ca
Visit us on the Web:
www.edcan.ca

Showcase your thought leadership at our
event, designed to continue the
conversation long after the conference
ends.

Celebrating – branded evening reception;
badge / lanyard; Wi-Fi and 18-unit charge
bar; Twitter wall presence.

Sponsor a networking break and re-energize
attendees with coffee, tea, and healthy
snacks.

Branding – on-site evening / day space;
event app; water bottle.

Capitalize on our organizational strengths,
respected brand, and ability to reach your
key audiences while maximizing your
communications and marketing objectives.

Profiling – promotion of pre- or postconference workshop; ad placement in
our
magazine.
Networking – meet / invite key contacts
and prospects.

